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OUTLINE OF THE SURVEY
' ON THE SERVICE INDUSTRY BY MITI

SERVICE INDUSTRY STATISTICS & RESEARCH OFFICE
RESEARCH & STATISTICS DEFARTMENT

MINISTRY OF INTERNATIONAL TRADE & INDUSTRY

INTRODUCTION

In the Service Industry Statistics Survey Office, we conduct two
important statistical surveys on service activities and compile index
numbers concerning activities of tertiary industries. Indicative of the
growing various service industries in Japan, we can use these indicators
to ohserve their economical structure and recent trends. This paper,
which gives an cutline of these indicators, aims at helping statistical
users understanding them.

I. SURVEY OF SELECTED SERVICE INDUSTRIES

1. Objectives of Survey

The main purposes of this survey are to research the activities and
current business situation regarding service industries, and to obtain
basic data which are necessary for the planning, management and ad-
ministration of service industries.

This survey started in 1973 as the Designated Statistics No.113

based on the Statistics Law. Thereafter,it has been carried out every
year.

Respondents are, in principle, the establishments conducting those
activities, but the activities featured by enterprises are often preferred.
They are under legal obligation to report under that law.



2. Date of Survey

The date of survey is November 1st of every year, in principle. The
date is postponed to December 1st of a year when the end of the chrono-
logical number is 0 and 5, to avoid congested work of prefectural offices

due to the Population Census executed on October 1st of every fifth
year.

3. Scope

'Five”industrial activities, which are Goods Rental & Leasing, Infor-
mation services, Advertising, Credit card services, and Engineering, are |
surveyed every year. A number of vital service industries selected in

that year are surveyed. The industries surveyed 12p to date are listed in
Table 1.

4. Subject Matters

A Questionnaire is designed separately according to each activity,
and the subject matter in each questionnaire is different in relation to
the type of activity.

Main subject matters is as follows:

(I} Legal organization, value of capital (or investment)
(2) Head or branch, opening year of the business
(3) Number of employees

(by each section, occupation, sex)
(4) Yearly sales value
(5) Percentage of sales by industry* _
(6) Percentage of sales by business type (or commodity)*
(7} Number of members, entrance fee #
(8) Number of users, fee of use or admission #
(9} Tangible fixed assets acquired for business, business expenses
(10) The present condition of the business operation



The subject matter items with an * mentioned above are eoncerned
only with business services. Also the amount of contracts on Leasing of
goods and the amount of orders received on Engineering Services are
additionally surveyed. The subject matter items with a # are concerned
only with personal services, and on some of them the seasonal condi-

tions of the business (by month or by weekday), etc., are surveyed addi-
tionally.

The subject matter (10) "the present condition of the business op-
~eration” is different from the other items, in that it intention is to catch

the manager's subjective feelings on business conditions, without objec-
tive figures.

5. Method of Survey

The survey is conducted through the route of the Research and Sta-
tistics Department of MITI, each Prefecture and the enumerators.
Each prefecture is able to entrust a part of the work to the city/town/
village in case. The enumerator, appointed by the governor of each
prefecture, distributes a questionnaire to each object establishment or

enterprise; he (or she) collects it after it is filled out by each respondent.
(establishment or enterprise).

Route of the survey is as follows:

MITT ----- Prefectural Government ----
---- (city/town/village) ---- Enumerator ---- Respondent

6. Publication

A provisional report, an aggregate of round figures of the major
subject matter, item is published as one compiled publication together

with all surveyed activities about eight months after the date of the
survey.

A detailed report, an aggregate of overall matters in the survey, is



published as separate publications by each surveyed activity about one
year after the date of the survey. Anditis also published on computer

magnetic tapes.



Table 1. List of the Surveyed Industries

No.|Industry 73|74|75(7677,78|79|80(81(32/83|84|85|86/|87|88 89 90191 a2
1 Goods Rental % Leasing O|O|O[C{O olo|C|CG|O 000|010 |10{0 |00
BInformationSQrviceS o|lojojol|o|o|0|O|0]C OlOy0|010|0{0 010
3 | Advertising alolololelololoiojojoiole|ofololo|olo|C
4 |Credit Card Services o) Q olc|o]|C
5 |Engineering Services C ] 0|0 o0
6 {Design Services 0|0 o] 0 8] 0 Q
7 |Consultant Services olo o}

g |Movie Houses olo 0 o}

9 |Golf Courses 00 G i 0 Q|0
e — ool o] | To

11 |Trading Stamp Services ]

12 |Tennis Courts o] a

13 | Bowling Alleys Q Q 0
14 | Display Services o ] o
15 | Machinery Design O

16| Funeral Services 0

17 jBicycle Renting 0

18 | Amusement Parks O

19 |Fitness Clubs o) ]
20 | Golf Practice Places Q

21 |Resort Clubs 0
22 | Duplicating Services 0




7. Description of Activities in the Survey

(1) Goods Rental % Leasing

These activities have been surveyed every year since this survey
started.

It covers the industrial activities of renting or leasing goods for
business use, such as industrial machinery & equipment (including con-
struction machinery), office machinery and computer & allied equip-
ment. (The objects cover the establishments only in urban areas.)

- It includes "general leasing” which is the collective leasing various
goods of not only machinery but articles for personal use. It also in-

cludes the establishments which conduct these activities as side busi-
nesses.

On other hand, it does not include the establishments which
handle only articles for personal use, such as passenger cars, sporting
articles and amusement articles, so called, "car rental shops”, "video
rental shops" or "dress rental shops”, and s0 on.

Differences between rental and leasing are: the former is a system
to lend goods prepared in the shop to unspecified users on a relatively
short term, the latter is a system to lease goods specified by the user
with contract for several years, at least one year.

(2) Imformation Services

These activities have also been surveyed every year since this sur-
vey started. ' ’

The survey covers the following industrial activities. (The objec-
tives of the survey cover establishments enly in urban areas):

a. Compilation of computer programs and related services such as
research, analysis, consultation, etc.
b. Calculation services with computer by contract



c. -Entering services in data media (entering in punch cards, mag-
netic tapes, floppy disks, etc.)

d. Data offering services of collected, processed or accumulated in-
formation

€. Management services of user's infarmation processing systems,
computer room, ete.

I. The work of marketing research or think tank

g. Machine time sales

It does not include the establishments which sell only software
products produced by other establishment or/and news agencies, in-

quiry offices, advertising businesses, newspaper offices or broadcasting
stations.

The activities of computer rental or leasing are not included- in this

category, but in the category of "Rental & leasing of goods™ mentioned
above.

(3) Advertising

Like the above two activities, this activity has also been surveyed
‘every year since this survey started.

It covers the following industrial activities. (Objectives of sUrvey
cover the establishments only in urban areas):

a. Publicity services for clientele, contracting with enterprises of
advertising media such as newspapers, magazines, television,
radio or others

b.  Services related with outdoor advertising structures and mate-
rials (neon signs, ad balloons, billboards, signboards, poster
placement, advertisement towers, etc.)

¢. Advertising services by handbills, direct mail, and the like

This includes estabhlishments which conduct these activities as side
business. But it does not include establishments conducting the self-



advertising of their own business (advertising gection of the enterprise)

The following activities aré not .included in the survey: printing
only of handbills, carrying only of handbills and samples, or addressing
only of direct mail, or the making only of advertising materials.

Also, it does not include the activities which are regarded as man-

agement of their own buildings though they may involve outdoor adver-
tising structures and materials.

(4) Credit Card Services

These activities were surveyed in 1979 and 1984, and since 1989
they have been surveyed every year.

Tt covers industrial activities regarding the publishing of "credit
cards” for consumers (member), the guarantee of purchase goods or ser-
vices from member shops, and advance, charge and collect purpose
money for them.

Objectives of the survey cover the enterprises (establishments up

until the 1984 survey) belonging to the following origins of the compa-
nies of credit card businesses: '

Banks (including other financial organs) line
Credit agencies _

Medium and small trading associations
Department stores and bulk selling shops
Distributor line '

Electrical manufacturing company line

Electrical machinery retailers

TR e T

Petroleum dealers

Tt includes the enterprises which conduct these activities as side
businesses.



The following activities are not included in the survey: mail order
companies, route sales companies, car dealers, car maker line credit

companies, credit guarantee companies, private financial institutions,
consumer loan companies.

(5) Engineering Services

These activities were surveyed four times in the 1980s, with the
objective of gurveying every year after 1991.

1t covers the industrial activities of construction, by a contract
" with customers, of higher functional plants and equipment with an effi-
cient combination of techniques, material, machinery, equii)ment and
¢o on. That is, the combination of integrated or several types of work
such as prior consulting, basic design, detail design, procurement, con-

struction, installation, trial operation, maintenance and so on.

Objectives of the survey cover the enterprises only in urban areas
~{enterprises are preferred instead of establishments through the fea-
ture of the activities).

The following activities are not included in the survey:

a. Single work of machinery design, ship building, construction,
ete.

b. Single work of design, assembling, and installation of machines
with customers' demand -

c. Single work of consulting
General commercial corporations

e. (eneral construction corporations

(6) Design Services

These activities were surveyed peven times (in 1973, 1974, 1979,
_ 1982, 1985, 1990 and 1992).

The survey covers the industrial activities of designing and draw-



ing plans for business purposes, concerning the production or creation
of usable commodities, ornament or other objects, and material, pro-
cesses, shapes, colors, designs, settings, illumination, and so on (Objec-
tives of the survey cover the establishments only in urban areas.). Type
of design in the survey are as follows: industrial, craft, jewelry, pack-
age, graphic, sign, display, interior, textile, fashion, miscellaneous (de-
sign of gardening, architecture, city planning, etc.), design consulting.

The follow*ing activities are not included in the survey:

P

Private design work conducted as side business
b. Artist, technologist
Incidental design work forming parts of main work such as deco-
ration, display, interiors and so on
d. Design work which is conducted in the process up to production
arid sales (for example, tailors & dressmakers, jewelers & metal-
workers, cabinet workers & furnishers, pottery artists, interior
decorators, etc.)

(7 Consulfant Services

These activities were surveyed in 1973, 1974, 1979 and 1983,

The survey covers industrial activities which conduect all or several
sets of the work such as examination, instruction, traini.ng; research
and so on, for clientele for business management or technblogy (Objec- -
tives of the survey cover the establishments only in urban area). .

It includes the establishments which conduct these activities as -
side business.

The types of consulting are as follows:

a. business management consulting: personnel affairs, finance,
materials & purchase, production, sales, research & develop-
ment, office work, training & seminars, etc.

b. Technology consulting: planning, research, designing, analysis,



examination, assessment and their instruction

(8) Movie Houses

This activity was surveyed in 1975, 1976, 1980 and 1991.

The survey covers the establishments where movies are shown as a
business (Objectives of the survey cover the establishments not only in
urban areas but in the country as well.).

The definition of "Movie Houses" in this survey, in detail, is as fol-
lows:

a. Permanent establishments playing movies periodically or inter-
mittently, that are in receipt of films by contract to play in a
certain period with the filmm delivery company.

Permanent establishments are, the standing buildings and
facilities which have equipment to show movies, such as projec-
tors, audience seats and so0 on.

b. Establishments featuring dram or entertainment together with
the above mentioned work.

It does not include establishments which conduct only leas-
ing of movie facilities.

(9 Golf Courses

This activity was surveyed seven times (in 1975, 1976, 1980, 1985,
1988, 1991 and 1992).

The survey covers the establishments of business, which are facili-
ties to play golf, Courses”. It covers both public and private manage-
ment (objectives of the survey cover the establishments not only in ur-
ban areas but in couniry areas, similar to "Movie Houses".).

The definition of "Golf Courses” in this survey is, facilities which
have over 18 holes and in which the average hole distance (total dis-
tance of the golf course divided by hole numbers) is over 100 meters, or



which have below 18 over 9 holes and in which the average of hole dis-
tance is over 150 meters on the whole.

However, it does not include courses which are tentatively opening

or closing courses because they cannot be surveyed during the survey
period.

(10) Issuing of Environment Certificates
This activity was surveyed four times in 1977, 1978, 1981, 1984).

The survey covers the industrial activities which measure by con-
signment, environmental conditions, the degree of thickness, noise, vi-

bration, radicactivity and so on, and certificate their results (without
regard to the certificating form).

It includes the establishments which conduct these activities as

side business. {Objectives of this survey cover the establishments both
in urban and country areas.).

- Types of activities are: measuring & analyzing the environment,

working circumstances, earth pollution, water pollution, floating dust,
radioactivity, and so on,

(11) Trading Stamp Services

These activities were surveyed in 1979.

The survey covers establishments which issue and withdraw

"trading stamps" and exchange them for a premium, as a whole. (Ob-
jects cover the establishments only in urban areas.)

The trading stamp system is where affiliated retail shops issue
coupons, “trading stamps”, with commodities for their sales promotion,
and receivers, that is purchasers of the commodities, are able to collect
and exchange them for a premium.



However, this does not includes the work as proxy under contract
with trading stamp establishments; or single exchange work.

(12) Tennis Courts

This activity is surveyed in 1980 and 1990.

The survey covers the establishments which are business facilities
to play the game of tennis, "Tennis Courts”. It covers the private man-
aged establishments only, and publics managed are excluded in the sur-
vey. (Objectives of the survey cover both urban and country areas.)

(13) Bowling Alleys
This activity was surveyed in 1980, 1987 and 1992.

The survey covers the establishments which are business facilities

to play the game of bowling, "Bowling Alleys". (Objectives of the survey
cover both in urban and eountry areas.)

Tt does not include the allevs constructed in hotels or inns for their
guests' use. |

(14) Display Services

These activities were surveyed in 1981, 1986 and 1991.

The survey covers the industrial activities which engage the inte-
grated work of research, planning, design, display, composition, produc-
tion, supervision of construction, in order to improve function of sales
promotion, education, communication and the like, in relation to shopé
and other facilities (exhibition, entertainment, etc.), and which con-
struct and produce interior decoration, exterior decoration, display
equipment, machines (audio, video, ete.) collectively. (Objectives of the
survey cover the establishments only in urban areas.)



Ounly integrated work is included in this survey, and the following

types of work are not included, though they are similar to these activi-
ties:

a. Interior designer, display designer, plan & design office

b. Engineering firms, painting shops, wiring shops
Manufacture of display equipment, sign boards, showcases,
mannequing

Similar types of works have been conducted recently, they are not
included in the " Display Services ", and treated as a part of advertising
proceeds. '

(15) Machinery Design
This activity was surveyed in 1983 and 1990.

The survey covers the industrial activities which, on contract, de-
termine the structure of machines by originality and invention, and
draw up the assembling diagrams and detail plans to make their ma-
chines (Objects of the survey cover both urban and country.).

It includes the establishments which conduct these activities as
the side business.

(16) Funeral Services
This activity was surveyed in 1986.

The survey covers the establishments which eontract the complete
work concerning funerals, including the renting of particulars. (altar,
etc.), offering of services (steering of rite, etc.) and delivery of incidental
goods) (Objectives of the survey cover both in urban and country areas.)

It does not include the establishments contracting only the follow-
ing types of work:

Mediation of funeral rites, mediation of mass, conveyance of



motor hearse, sale of floral tributes, sale of altars, sale of graves

or graveyards, sale of acknowledgment of obituary gifts, manu-
facture of hearses or altars

In addition the following activities are not included in the survey:

p

Religious elements such as shrine, temple, church, etc.

b. Territorial society such as a street society, neighborhood assem-
bly, women's society, etc.

¢. Mutual aid organization of agriculture cooperatives, fishery co-
operatives, livelihood cooperatives, etc.
d. Local governments (cities/towns/villages)

(17) Bicycle Renting

This activity was surveyed in 1986.

The survey covers the establishments renting bicycles {ex.
monocyecles or modified bike equipment) as business.

It covers only the establishments held over ten rental bicycles at

the peak for the past one year, owing to define clearly the performance
of business.

The following activities are not included in the survey:

a. Rental bicycle services free of charge

b. Activities in hotels or inns for their guests' use, or when proceeds
cannot be counted separately because they are included in the
hotel rate ‘

¢. Bicycle rental services in amusement parks conducted on the
part of their business, because these activities are included in
the "Amusement Parks survey " category.



(18) Amusement Parks
This activity was surveyed in 1986,

The survey covers the establishments which offer natural sur-
roundings (trees, ponds, etc.) and amusement facilities of a certain scale
offering pleasure to their attendants.

The following activities are not included in the survey:

a. Single facilities on a roof or indoors not to have natural circum-
stances

b. Qardens or parks not having amusement facilities
c. Zoological gardens, botanical gardens, aquariums, museums or
single facilities and fields for athletics

Also, the proceeds of rental bicycle services, zoological and botani-
cal gardens, aquariums, etc. inside of "Amusement Parks” must be in-
cluded in total proceeds of them.

(19) Fitness Clubs
This activity was surveyed in 1989 and 1992.

The survey covers the establishments which offer indoor sports
facilities to their users, and instruct and train to help them maintain
good health and develop physical strength. The objectives should sat-
isfy the following three items:

a. Sports facilities to maintain health and strength such as indoor
pools, training gyvmnasiums, stadiums, ete.

b. Carrying out a system of membership
Employing trainers or instructors



(20) Golf Practice Places
This activity was surveyed in 1990.
This survey covers the establishments which offer outdoor facili-

ties which have a tee shot position to practice golf. It includes the es-
tablishments side business.

The following activities are not included in the survey, though they
are golf practice places:

Roof or indoor facilities
Practice facilities built within golf courses

Exclusive facilities (e.g. welfare facilities in company)

a
b
c. Miniature courses, or places of bunker or putter practice only
1 ,
e. Facilities for golf school use

(21) Resort Clubs
These activities were surveyed in 1981.
The survey covers the establishments which hold or manage facili-

ties in resort, intended for holiday makers, for raising membership, by

receiving fees mainly. That is, objects of membership system satisfy
the following two terms together.

a. The facility industry holding or managing the resort by its own
company

b. Offering services of the facilities by one's own company

Note the facilities on sale are not included in the survey.

(22) Duplicating Services

These activities were surveyed in 1992.

The survey covers the establishments which coﬁduct, as business,
duplication of drawings, maps, and other documents with duplicating
machines. (Objects cover the establishments only in urban area.}



The following activities are not included in the survey:

a. Duplicating of photograph or movie films
b. Printers or bookbinders

¢. Duplicating work for personal services conducted by retailers



II. CURRENT STATISTICS SURVEY OF SELECTED
SERVICE INDUSTRY

1. Objects of Survey

Purposes of this survey, are to interpret business conditions timely
by conducting a monthly survey on proceeds and the situation of service
activities, and to'obtain basic data necessary for the administration of
various industrial policies.

This survey started in December of 1987 as the Approved Statis-
tics which was based on the Statistical Reports Coordination Law.
Thereafter, it has been carried out every month.

Respondents are enterprises. ¥hile establishments are adopted
mainly in the "Survey of Selected Service Industries”.

2. Scope

The following 3 industrial activities are surveyed, (These are

surveyed every year in the "Survey of Selected Service Industries".)

(1). Goods Rental & Leasing
(2) . Information Services
{3) Advertising

Objectives of the survey cover the enterprises which accounts for
about 70 percent of the proceeds in each activity

3. Date of Survey

Respondents are requested to scnd the guestionnaires, filled out
by themsclves, by the 27th the following month.

The questionnaires are sent by mail to MITI directly, while enu-
merators collect the "Survey of Selected Service Industries”.



4! Subject Matters

A Questionnaire is designed separately for each activity. The sub-
ject matter in the monthly survey is as follows:

(1) Name of the enterprise, location
(2) Number of establishments owned
(3) Number of persons regularly engaged

(4) Value of sales (or contracts, purchases) for the month
(5) Breakdown of the value

At the end month of each quarter (March, June, September and
December), the following items are inquired about additionally.

(6) Future forecast
(7) Satisfaction with number of employees
(8) Judgement of cash position

B. .Publication

A provisional report is published in the middle of the second month

after the survey. The confirmed report is published at the end of two
months after the survey.
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L . {
Total aug | Lo
i por o
! 1 | 1 1

v epgager] are those persons who fell under foliowing calegories

the sonth,

th for an undetermined empioyment period, or for ane month ar sere.
18 daws or more in each of the past two monihs, even if they

vere contracted with for a pericd of less than one month or for daily emplaoyment.
larfluers c?h:r'fnﬂy uorkins a5 :egular ae-bers and recewlns AAYWENL. .

cnased Durlna the "Month
Note 1. ‘Leasing"neans business to mike use of goods under the

following eondiliarg, and exclades renta.
13 Usage period of the goods is aors than are year. — cohtract,
2) Ho provigion in the contract For canceliation during the 'period.

Wote Z; VYalue of a contract is a toia! charge, which is the value of
goods - purchased to which interest, fixed assets tax,
administration expenses and 50 an are sdded.

Note 37 Yalue of gaods purchased is m value of goots procured by
Izasing contract, and i comes Lo & value filted up to the Ioan
aceount of fived asseis in baTance shest, during the wonth.

[ BETAILS OF TREATED GOOOS ]

15 Industrial Hachinery - Automatic assembiy machinery,
Infustrial robots, Iron machimery, Chemical machinery.,

Textile machinery, Mining sachinery, Foud processing
machinery, Paper making wachipery, Industriel furnaces, etc.

23 Machine Tools lathes, Orilling sachines, Boring sachines,
Hilling sachines, Planers, Grinders, Gear culting machines,
Electrodischarge machines, Machining centers, etc.

3 Transportation vehicles & Equipwent »o- Pacsenger cars, Trucks,
Buges, Specla! vehicles{ Tank Lrucks, Trailers, etc. ), Ralling
stock, Irdustrial vehicles { Fork=tif4 Trucks, ete, 3, Loading
} conveying machines [ inc. Contairers § Paleties 3, ete.

1) Information-Relatad Machines § Equipment -« Computers § related
mchires { inc. Saft-wara, CAL/CAM 3, Vire § vireless
comeunications equipment, Sroadcasting eguipment, Automtic
teleptene swilching syslems, Faczimile machines, eilc,

3) DFfica Machines & Equipment - Cash registers, word
processors, Typewr|ters, Duplicatars, Office articles &
fixbtures, Air-shogters, eic.

8) Comsercial Machines& Equipment - Commercial cocking equipwent,
Freezers, Showases, Refrigeralors, Vending wachines,
Restaurant eouipwent, Comercial articles & fixtures, ete. -

) Hedical Instrumsents Diagnostic equipwent, Diagnostlc
Instrumenils, Surgical Ingtrusentis, Treatment apparatuses,
Ceaminabion insloumenby, Dendwi irmbrumenis, Electramic medical
equipment, afo.

A} Others e Construction machinery, Physics & chemistry
ingbruments  exciuding Medical instruments ), etc.

% Pleasa enter the lollowing items on bhese queslionnaires for March, Jure, September and December only,

beczipe these are nuarterly-surveyed items. It is not necessary

ta make entries for other months.

4. Fulure Forecast Forecast Judeewent
Treated gomds No. : L 3 c
Circle your choices in the table on Total Leasing  Contracts 101 rise level_aft decline
the right concerning your forecasl of Industrial Machinery 402 rlse fevel off decline
Leasing market Lremds. Machine Tools 403 rise level aff decline
| Tratisportation Yehicles § Eguipwent 404 rise level off decline |
( Judgzement af actual trends Information-Related Machires & Equipment | 405 rise leve] of F decline
withaut seasomal facters ) Office Machines § Fouipment 408 rise leve! off dee!ine
ai Machines nt 407 Fise level aff docline |
Hedical _Imstrusents 408 rise |eya] off lime
G.5atisfacllIonvithNumber of Employees |B. Judgement of Lash Pos.ltion
_ Circle your choice [ B [ Circle your choice A B [«
in ihe table ap the in tpe tabhle on the {
right with regard do {501 | Inmtticient | Correct | Surplus right with regard ;501 | Hsve reserves ; Not Severe | Severe
muwber of =mployees. te cash posttion. '

Name & zection of person 1o be
contacied reparding this report

| Name of respandent
MINISTRY OF IWNTERMATIONAL TRADE AND [N Y { SCRVICE INDLSTRIES STATISTICS AND RESEARCH GFFILE )
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CIRRENT STATISTICS SURVEY OF. SELECTED SERYICES Dastintion M. T.T. [.
Approval no. {OWF | DENTI AL . Reporting Period | 2Tth af next wonth
Approval Period Goods HEﬂtaI & LE&Slﬂg Volume 1 capy
{(Ren tal)d l.IL'NVI'l'IIS REFARANCE N
Year Honth | = |'—l | ] ]

' a. Name of Enterprise ¢. Mimber of
1. Name of ) Eatabl ishments Todal
Enterprige|b. Location Rental
S8 sschlisvents [ 02 | | [ ]
Postal Code ¢ — 7 Tel.f 3} -

2. Number of Persons Regularly Engaged

Enter the number of persons Mote; Persong Regularly engaged are those who fell under fol lowing categories as of
regularly «pgaged in the rental the end of the month.
buginess in your enterprise 1) Contrzcted with for an undetermined empiovment perisd, or For month ar wore.
as of the end of the month. 2) Employed for I8 days or more in each of the past two menths, even if they
T ] ' were contracted with for a period of less then one wonth ar For daily smployment.
|El l T ] persons 3 Directors or mamgers currently werking 4% resular meshers and receiving pryment.

1) Fumily wembers of individual proprietors working and receiving income as enpl oyees.

3-Value of Rental! Sales During the Month

Enter the tatai and individua)l value of Note! Leasing activities are excluded in this survey, which is
aales { inc!. excise tax ) on Rental the buginess for mahing use of goods under the fol lowing
uziness for your entire enterprise during condi Lions.
this month 1) lisase period of the goods is sore than one year.

2} No provision in the contract for cancellation dyring
ten thousand yen the contract pariod.
Items Ho- Value of $ules L DETAILS OF TREATED GOOUS 1 .
T - 1} tmdustrial Machinery & Hachine Tools +---+ Automstic ssssshly
Tndustria! Machinery 01 | : mchinery, Industria) robots, Jrons Chemical+ Textile= Food
§ Machine Tools ] ) processing machinery, Nining machinery, Indusirial furnaces,

Lathes, Brilling sachines, Mitling mchines, Grinders,
Machining centers. ete,
2) Construction § Enginesring Machinery - Excavating
&illipment, Grading equipsent, Concrete equipment,
Infermation-Related 303 : Congtruction cranes, Conatructiorr wark ships, Inatalinbion
Machinez & Equlpment . mterials  inc. Englneering elevators ), eic.
- : 33 Inforwation=Related Machinss & Equipment -—- Coupubers &
Office kv related machines | inc. Soft-wsre, CAD/CAM ), Persoml
Machines § Enuipwent . computers, commnications equipsent, Arosdeasting equipment,
- ¢ Avlomatic telephone switching sysiems, Facaimiles, etc.
Others 305 - 4} Dffice Machines § Fquipment -+ Cagh registers. Word
i ; processars, Typewriters, Duplicators, Gffice articles §
fixtures, Air-chooters, agc.
i 5) Dlhers - Transpurtation vehicles § couipment, Commercial
: machinery § enuipment, Medical inglruments, elc.

Cangtruction § 302
Engineering Machinery

Tokal 306G

x Please enter thwe Following itets on thegs questionmaires for Harch, June, September and December only,
because these are quarterly-surveyed itews. It is nok necessary Lo mark entries in other months.

4. Future Forecast

Forecug! Judgesent

Trealed poods Na. |
A | ] c
Circle your choices In table on the | Tolal Rental Sales W | rise ! lewe) off | decline
right concerning yeur forecast of - H
Rental market trends. {ndustrial Machinery & Machine Tools 402 Fise olevel off decline
’ Constructian & Enginesring Hachinery rise lavel off decline
{ Judgement of actual trends

403
vithout seasonal Factors ) infermation-Related Machines & EquipwenT| 404 rise leval otf | decline
Dffice Machines & Equiment 405

rise level aff i decline

_5. Satiafaction with Number of Empioyvees|B. Judgement of Cash Positian

Circle your chalee A a C Circie your chice in A B [ <

in the table on the the table an the - - T

right with regard to IE Insutficiant | Correct surplus riaht with regare 0L | Have Reserves ot Severe | Severe
umper of enployees. to cash position. | -

Mane & section of person to be

tflame of respondent
contacied regarding this report

MINISTRY OF INTERNATIONAL TRADE AND INDUSTRY £ SERVICE |NDUSTRIES STATISTICS AND RESEARCH OFFICE )
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CURRERT STATISTICS SURYEY OF §

ELECTED SERWICES lastimation M. 1.T. 1.

a
Enter the tatal and indivwidual velues of skles
Cinc. excise lax ) for the information Services for your

entire enterprise during this menth.

te gamd yen
1teme: Na. Yalue of Seles
Software Products 01
Custom Sof tware
Processing Services 302 .
{ an-jine ) ;
Processing Services 303 )
{ aff-Tina } ;
Data Entry Services 300
Harmgerant & H5
Dpetatians on Cowmission i |
Uata Bage Services 306 . i
i i
Resenrch § o7 |r |
Yaricuz Services
Total 08

Approval na. CONFIDENT AL . , Reporting Period 1 27Lh of next wonth
Approval Period [nformation Services Volume T oy
ACTIVITIEE AEFEREMCE Ho.
Year Henth | = i""| | ; ]
a. Mame of Laterorise " © . Humber of
L. Name of i Establishments Total
Enterprise|b. Locakion ! Fnform tion
etc. ; Services 102 .n
Postal Code { _— % Tel.! 3 - Establ isheents
2. Number of Persons
g . Number of persons i Wote, Persons Regllarly engaged mre these wha fell undar
regulariy engaged in the Enginesrs 301 ! following categories as of the emnd of the month.
Informstion Services . 12 Contracted with for an undetermined ampioyment
business in your Hhers 202 periad, or for one month or more.
enterprise as of the 27 Employed for IB days ar more in each of the osslt lwo
end of the month. Total 203 Persons months, even if they uere conkracted with for a perioed
of lzss than one wanth or for daily ewploywent.
b. Total man-days of pereons H | T 35 Directors or managers currenblly warking 13 resuiar
dispatched Lo other ENEREREREY mesbar ard receiving payment.
entarpriges. — man-days 43} Fami ly members of individus! proprietors working
¢. Tetal man-days of persons N — ad receiving Income 35 aenlovess.
accepted as dispatchees [zz [T 7 7 ] | total
| fram oiher entarprises, - mn-days
3. Value of Informatlion DBrvVices Sates During the Month

[ CONTENTS OF EACH SERVICE J
1) Saftvare Products & Custom Sofiware

Oevelopment and compiisbion Cinc. sodificatian ) of softuare

{ easy-order, ready-mde and custom-mad= ).
2) Processing Services { on-line )}

Calculation services by use of telecammunication circuits.
concern|pg payrel |, imentory mamazewent, sales managesent,
gelentific culoulations, operations resesrch, statistical
amalysis, forecasting aml so on. -

3) Processing Services { off-iine )

Calculation services by use of input pedin for computers
such & punch cardz, magnetic-tape ¢, flexible diaks, ete.,
concerning payrol |, inveniory maragement. sales management,
forecasting and so on.

4) Dala Entry Services
Services for entering data onlo recording wedia of computers.
5) Mamgesent & Operetions an commiesion

Conducting and operating services, by acceptance of onder,
for user’s information processing systews and compuier Facililies

hy dispabch of wachine operators, key punch uperatars and go on.

6) Mate Base Services :
Services For providing Inforeaticn by collection, modification
and glorage of data.

7) Remearch § Various Services
Markeiing Research, Public Oninien Polls, Think-Tank Sarvices,
Consitlting Services, Semimars, Training & Instruction, ele.

*  Flease anier Lhe fallowing Items on Lhese QUestionnaires Tor March, jume, Saptamber and Decomber only,
becarse these are uuarterty survevey {tems. IL is not necessary to mahe enkries in other months.

d. Future

Forecasi

User Industries Ho. ——-E-?Mr—"u—u%ﬁch
]
Tircle your ciwmice in the Lable on Tolal 121 rise . lewrl pff decline
the right concerning your forecast of Manufacturing [¥+] rise o tewe! off decl ine
Infarmation service market trends. Electricity & Gas [Va] rise | tevel off decline
Transport & Coesunication 424 rise  hevel off deciine
( Judgement of actual trends whalegale & Retail Trade [¥33 ries T lavel off deciing
without seasoma| factors ) Finanhce & insurance 128 rlse - level| off ‘dectine
Service Industriss 127 rise Tevel of f declline
Covernment J Bodies 23 rise Tewe! of f decline
5. 5atisfacilon wiiNumbe Qyee 6. Judgement of Cash Pes. llion
. Circle your choice [ 1] C Circle your choice A B C
in the table on the in the tabie on the
right with regarg ta 501 | Insufficient | Correct Surpius right with regard 501 | Have reservas 1 Not Severe | Severs
nunber of espioyees,

to ash pogitien.

Name & soction of persan to be
contacted regarding this repori

Name of respondent

MINISTRY OF INTERNATIONAL TRADE AND SNDUSTRY € SERVICE INDUSTRIES STATISTICS AND RESEARCH OFFICE )




CURRENT STATISTICS SURVEY OF SELECTED SERVICES Destination M- 1. T. I.

Approval no. CONF I DENT [AL .. ) Reperting Period { ZTth of next month
Fosranl Feriod Advertising Volum T ooy
ACT
Year Monlth if [-'-1 [ |
1. Name of a. tame af Enterprise . Nunber of Advertising Establisheents
Enterprise
ele. b- Location oo | T T ]
T Ppzial Cade ( — ) _Tel.f ) -
2. Number of Personsg Regularly Engaged
Enter the nusber of persons hote; Persans Regularly engaged are those who fell under Fol lowing categories of the end of santh.
regularly engaged in the Abvertising 1) Contracted with for an undetermied emplovment period, or for ooe month ar more.
tusiness in your enterprige 2) Emploved for iB days or mere in each of the past two months, even If Lhey
43 of the emd of the conth. vere contracted with for a period of less than one month or for daily emplayment.
3) Directors or managers currently uorking as regular members and receiving payment.
I : I _i persons 4) Fumily wewbers of individual proprieters vorking and receiving income as ewployees.
3. Value of Advertising Sales During the Month ]
Enter the totai and individm| values of =aies Note: 1) " Newspaper Advt.”." Magazine Advi.”,” TV divl.”, ™ Radio Advi.™
(Inc. excise tax ) far the Adverlising buginess for are advertisements conducted with each mmss medivm.
YOUr entire enterprise during this month. 2H Y Outdaor Advt.” are advertisements put un notives by nemn sizns
{en thousand yen advertisement towers, standing sign-toards and others. Amd " Traffic
- Advb,” are wdvertisesent within passenger vehicies such as railroad
| tewss K. Yalue of Sales carriages, buges and ship, and In buildings of station and others.

3} ™ Handoitls & Birect Mai) ® are adverbisesents by printed matarisl

Neuspaper #dvi, 301 , deliverd to houses and others, such as hamdbills in insertion of
erg, and sent printed materia!s by mat).
Hamzine Advi. 302 : 4} " Overseas Advt. ™ are agverticements condueied with Formign
: afvertising wedia and others on oversens.
TV Advt. 203 : 53 " SP. PR. Event Planning " are foi loving i texs which are not
: : included above mentianed one.
Radio Adwt. 204 : a) 5P { Sales Promotion )-- Advertising buainess with printed materials
- such as posters, eahln%ues arel calendars, and POP { poing of Purchase
Qutdoor Adwi. 305 ; Advertloing 3 and Hovelty ( Haking ariicles such as penciis, ashiraya,
: Tighters and others which are printed advertiser’s mames }. The saleg
Traffic Adwt. 306 promotion concerning to Owldoor adveriisement and Handbills § Direet
— Mpil are not inciuded, and they are entered thier respective one.
Handbil1sk Birect Meil | 307 : b) PR  Pubiic Refations )-- Advertizing business concerning to plan
: company's cultaraf movesenis intended o communicats betwesn
Overseas ddvi. 1) advertisers amd their receivers, Publicity { arrangementi of press
H interview, delivery of publication, etc. }, Production as proxy
5P/ PR/ Eveni planping | 309 : af advertising lenflets and mmgnzires and Cf ¢ Corporate |dendity:
Othe 310 : Symbol mark of company, Corporate color, etc.). .
s

: c) Event Planning -- Planning of sideshow such as exhibition. .
. : G) ™ Oihers " are adveriisements by telephone ilirectary, on wovie houses
Total 311 | : /thexters and bathhouses, production, mianning/devel aprent and
technical develoowent, which are not Inctuded abowve wentiomed one.

% Plense enter the fol lowing itews on these questionnaires far March, June, Sapiesber and Decesber anly,
becaee thess are quarter!y-surveyed items. 1% is not netessary to wake entries in other menths.

4. Future Forecast

Circle your choice in following fable concerning yaur forecast of Advertising warket trends.

{Judgement of actual trends wiihoui seasonal factsrs ) [ CLASSIFICATION OF iNDUSTRIES 1
I 13 Food & Bevernges-+- Dairy ¥ Heat products, Seasonings, Cahe
. ) Forecast Judgement & Processing food, Alcoholic 4 Sefl drinks. Telmccos, elc.
Cliend Industriss No. 2} Mediciml chemicals---Hedicines, |nsecticives, Zaological
A ] C medicipes, Medicn! utensils, etc.
1) Coswelbicy & Delergenty=-- General cosmetics, Toilet utanzils,
Tatal proteeds 151 rige I devel off ] decline Dental uienslls, Seaps, Detergents, eic.
43 Apparel & Fancy Goods, eic.--- Clothing, Leathers, Precious
Faod E Beverages 452 rise level aft decline wetals, dccessories, Toys, Sports requisites, Records,
X Husic tapes, Musical Instrueent, Daily necessaries, etc.
Medicinal chemicais 153 rlae level off | decline 5} Electrical Apparatus--+ TV/Stereo/Radio & Audlo-visugl ap.,
Washing machine/Refrigerater/Air-comlitioner § Domegtic
Cosmetics & Detergenis 454 rise level aff decline ap., Lighting ap., Dynawa/Motor & industrial ap. ete.
B} Transrori Equipment--- Autowchiles, Hotarcycles, Bicycles,
Apparel & Fancy Gouds, atc | 455 rise leve! aff declipe Shig, Aircraft, Electric cars, Tires, GCar-partis, ete.
T} Precision & Office Ap.--- Waich 3 Clocks, caseras, Projectors,
Electrical Apparatus L rise level aff decl | ne Lanses, compitar § related machine, Persaral computers,
1 - Ward processers, Facsimile, Duplicator, Commmicabipg
Transfort Equipaent 157 rise level aff | decline erdipments, Office ferniture, etc.
B) House Ap./Furnliure,ete.--- bathiub/Scullery/bresser § Units,
Preciaion & Offiee dp. 158 rise levet off | decline Stareroom sets, Gas & 0il Apparatus, Fittings, Interier
decoratinong, Piyvwood/Sash § Houge shiffes, beds, mlc,
lfouse Ap./ Furniture, etc. | 459 rise level off | decline 9 bhalesale & Retail Trade---Firms, vholesale houses, Depariment
- stores, Supermarkels, Mail order houses, Retail shops, etc.
khelesyle B Retail Trale | 460 rigse level off . decline [0} Firance & |nsurance---Banking houses, Fimarcler, Credit cards,
- Secur ity corporations, Life & Accident insurance, etc.
-| Finance & Insuramce 451 rise level off | decline 1) Cangtruction. Res| Estate---Hewse buidings, Engineering works,
- - - Mansion/Readybui )t house/Land sales, Realty dealers, ele.
Construction, Real fstate (452 rige levei off ; dectine | 12) Services & Amusemeni--- flotels, Travel agenls, Droadeastings,
- . : Movie § shows. Amssement pluces, Arvsewent parks, Sports
Services b Amusement Ei] rise level off . decline facilities, Laundrys, Barber & Beauty saloms, Drinking &
Esting houses, Medicsl facilities, Elucations, etc.
Gaverrment & Public eke. 164 rise leve) off decline 13) Government & Pubiic etc.--- Govermments, Local Gaverrents,
Political/Ecomomic/Labor bodies, Foreign public houses,ete.
G.Satisfactlon with Number of Emplovees A [] [
Circle your choter in the kable on the right with resard Lo musber of ewployees. [_'_5351_ e Ticient Correct Surpiug

Mase of respandent

Name § section of person Lo be
: rding this i

eSEARLH OFFICE 3



m. INDEX NUMBERS
OF TERTIARY INDUSTRIES' ACTIVITIES

1.0utline
(1)Evolution of the Indexes

The "Index Numbers of Tertiary Industries' Activities" are
indicators used to observe trends in tertiary industries imn
general, and are compiled and published every quarter.

These indexes were first developed in 1974, and trial
figures were published in August, 1976 (1970 based indexes).
They were improved as necessary through the counsel of the
concerned ahthorities, and 1975 based indexes were published
regularly starting in October, 1978 (gquarterly and monthly
figures from 1973 onward, calendar and fiscal yearly figures
from 1970 onward}.

The indexes were later revised to be based on 1980, the
present indexes are 19835 based.

(2)YKinds of Indexes

The following six series of indexes are compiled by
industrial group and special group.
a.Monthly Original Indexes
b.Quarterly Original Indexes
c.Anmual (calendar year) Indexes
d.Annual (fiscal year) Indexes
e.Monthly Seasconal Adjusted Indexes
f.0uarterly Seasonal Adjusted Indexes

The method for seasonal adjustment will be described later.

2.Basic Concepts and Definition

The purpose of these indexes is to observe the situation of
industrial activities in tertiary industries.
Methodologically, the indexes are aggregated time series
indicating individual activities by walue added weight as =&

measure which reflects relative importance between activities.



The activities in these indexes are, in principle,
industrial activities which are performed &as a business,
without regard for whether or not they are profit-making
activities. That is, their scope is confined to transaction
activities in the market, own-sector input (self-consumption)
is -excluded. However, although they are not associated with
“transactions in the market, "Non-profit bodies™ such as Public
Administration, Religious Organizations and Labor Unions are
included in the scope of the indexes because of the necessity
to observe trends in the economy and in the service industry
collectively.

3.Scope of Industries

. Tertiary Industries, that is, the following industries im
the JSIC  (Japan Standard Industrial Classification), are
covered in the indexes. The indexes do not cover Agriculture,
Forestry and Fishing (these are called Primary Industries) or
Mining, Comstruction and Manufacturing (these are called
Secondary Industries);

G- Electricity, Gas, Heat & Water Supply

H- Transportation, Communications

I- Wholesale, Retail Trade, Eating & Drinking Places

J- Finance, Insurance

K- Real Estate

L— Services

M- Public Administration

(The initial letters are classification codes in the JSIC)

4 Methodology
(1)Base Year

The base year of the present indexes 1Is 1985. The indexes
are indicated as a ratio of the averaged volume in 1985.

The base period is established as the vyear with a
chronological number ending in 0 and 5, and 1is revised
together with the weights every five years.

Note; the Statistics Council submitted a proposal in

March 1981 that the base period for index numbers should be



renewed every five years, and should be a year with a
chronological number ending in 0 and 5.

{2)Formula

The indexes are calculated as base-weighted arithmetic
averages, that is called as " Laspeyres' formula ". That is,
they ,are the aggregate of individual indexes (ratic of the
current to the base period of the individual series) by base
welghts.

The formula is as follaws;

- Yoi qti
€~ 2 -3§oi ™ Toi

{ description )

C-— general iqdex o—— basic period

¥—— individual weight t-- current period

Q—— indiwvidual series i~- series number (1 ~n )
(3)Weights

The individual weights in the indexes are the wvalue added
for those industrial activities in the base year, and they are
expressed as a distribution - -ratio per 10,000 (total weight of
Tertiary Industries' Activities).

The value added are estimated from the Input Output Table
(Inter—industry Transactions Table) for 1985. However, when
some of these can not obtained directly from the I-0 Table,
they are estimated from more detailed data such as output or
operating income in the I-0 Table and so on. With activities
for which the definitions in the indexes are different from
those in the I-D Table, their value added are also adjusted
from more detailed data.

The weights of activities that are not covered are
distributed in accordance with their proportion to the weights
of covered activities belonging to the saﬁe groups. (this is
called the "blow up"” system.)



5.Classification

The indexes fall under two classifications; basic
Industrisl Group and Special Group.

(1) Industrial Group

The Industrial Group is based on the JSIC, although in a
slightly altered form. It has a total of 115 time series
composed of B0 basic individual series, their aggregates and
optional rearrangements. Among these, BB series are published
(General 1, Large classification 7, Middle classification 14,
Individual 53 and Rearrangements 13). The remaining 27 series
(all are individual) are mnot published, and are used for
calculating the above aggregated series. The rearrangement
series began to be compiled in the 1985-based indexes in order
to develop their utility further.( For details, refer to table
2 and table 3.)

(2)Special Group

The Special Group is prepared to classify individual series
according to their main character and according to consumer
type. The types of activities are divided into “For
Establishments", "For Person", "For both Establishments and
Person" and "For Public”, and activities of the "For Person"
type are further divided into "For Living" and "For Leisure™”.

As a result, this is composed of six groups. (For details,
refer to table 4.)

6.5election of Individual Series

The statistics surveys Iindicating tertiary industries'
activities are not as advanced in terms of consolidation as
are those for Primary and Secondary -Industries. Accordingly
these indexes are limited in terms of availability of basic
statistics. In addition, the data that indicates activities
varies widely between industries, common notional data, such
as production and shipment amounts in Manufacturing, cannot be
obtained as statistics.



Since it is difficult to select data based on the same
conceptions, the typical data for each activity are in the end
selected as the most suitable series for 1indicating the
activities. For example, "Generation of Electric Power” for
Electricity, "Volume of Traffic" for Transportation, "Value of
Sales” for Whalesale and Retail Trade, "Amount of Loans,
Securities, Commissions Received” for Financal Institutions
and so on. For details, refer to "10. Data BSources by
Industrial Activity". '

In selecting basic data , output quantity series are
preferred first. After that, deflated value series of proceeds
and earnings are adopted. When these cannot be obtained
directly, other series such as data on utilization (admission
numbers, etc.) and consumption (payment wvalue, etc.) are
adopted as approximations.

7.Method of Seasonal Adjustment

The seasonal adjustment method is " MITI method IR “, which
is same method as is used for the Imndex Numbers of Industrial
Production (1985 based) compiled by the Ministry of
International Trade and Industry.

This method was originally developed by MITI, by improving
the traditional moving average method, and it is applied using
the Multiplication Model. The seasonal indexes are calculated
from the most recent five years series (supplementary, with 2

months data to the front and the rear), and are rencwed every
year.

8 .Publication

Quarterly indexes and the related monthly indexes are
published 2 months after the end of each guarter, with revised
figures for the previous term. The name they are issueed under
is "DAISANJI SANGYO XATSUDO NO DOKO" (Trends of Tertiary
Industries' Activities).

_zqr



"Index Numbers of All Industrial Activities" are also
compiled and published in that issue, which are aggregated
together with the Index Numbers of Tertiary Industries'
Activities and the Index Numbers of Industrial Production, as

well as calculations of Construction Indexes and, anaually,
Primary Industry Indexes.

9.Revision of Figures

As stated above, in publishing the indexes every quarter,
the previous indexes are recalculated and the prior figures
are revised if necessary. Revisions are given mainly for
provisional data for delay of the final, and for monthly
substitutions for annual data. And revisions also occur with
renewal of the seasonal indexes every vyear. the major
revisions by time period are as follows;

(1)In publications for the next quarter

For every quarterly calculation, the indexes are in part
compiled using estimated figures, because monthly settlement
data canoot be cobtained in time. This data is corrected into a

final form and the series of indexes are revised in the
publication for the next gquarter.

(2)Annual Revision

(In publication of the January-to-March Quarter)
a.Revision with Renewal of Seasonal Indexes

In this pericd of every year, as settlement of the monthly
data for the previous year and mwost recent two months, the
seasonal indexes are renewed and the series of indexes are
readjusted using new seasonal indexes.
b.Replacement of Monthly Substitution

When monthly data available are used provisonally for each
quarter even though other data that is only available
annually is preferable for indicating the activities, at that
period, the former data are replaced with the latter
distributed over the previous months, back wuntil the first



month of the previous year.

When data are available annually but not monthly, the
monthly figures are provisonally estimated using a "fixed
estimation method”, which is assumed according to fixed
growth by gquarter in that year, and then the monthly levels
are later corrected with annual data dealt with as bench mark
for that period.

(3)In Level Correcting for "Current Survey of Commerce”
The hasic date used for Wholesale and Retail Trade are the
sales values in the Current Survey of Commerce. This survey is
a sample survey, and its figures are revised according to the
Census of Commerce, which is the population of the Current
Survey of Commerce and is carryed out every three years, in
order to maintain consistency in levels in both surveys. As
revigion of that survey, the data relating to the indexes are

replaced with new figures, bhackwards for the whole revised
term.

10.Data Sources by Industrial Activity

The main sources of data for each large classification are
as follows. (Also refer to table 5.)

(1})Electricity. Gas, Heat & Water Supply

For Electricity and Gas, "volume of output" is adopted.
The basic data for Water Supply are, annually, "amount of
water collected” for waterworks, "amount of water treated"”

for sewerage, and "amount of water supplied”. Monthly, “water
charges"” for households are the data used.



(2)Transportation and Communication
a.Transportation

a) Tramnsportation activities differ slightly by type of

transportation, and differ between passenger and freight
transportation. Trends are expressed by "ton-kilometers"”
i.e. the product of the tonnage and the running distance
of the freight, and by "passenger-kilometers™ i.e. the
product of the number of passengers and running distance.
the "General Indexes of Transport Activities" published by
the Ministry of Transport are compiled according to this
view, and they are adopted in these indexes.

b) The main activities in the warehousing business are
storage and loading. The former is expressed by "storage
balance at end of month" (assumed as an average over the
month), and the latter is expressed by ‘"warehousing
volume". For the latter, even though shipments would seem
to be preferable as a matter of course, data for shipments
cannot be obtained. As a result, the above volume data are
adopted by assuming that shipments of the same volume will
take place after a certain periocd.

c¢) The main activities in the Travel Services business are
making agreements between offerer and +traveler, and
offering services for transport and lodging related to
domestic travel and travel abrord. The data used to express
these activities are "value of +travel transactions"” in
deflated form.

d} Activities in the Traffic Facilities Services business
are indicated in terms of utilization of toll highways,
terminal facilities and so onr. Therefore, "volume of motor
vehicles on toll highways" and "transaction wvolume of
freight at truck terminals” are adopted.

b.Communication

"Volume of mail (ordinary, new year greetings and
parcels}" is adopted for Postal Services. And "receipt value"
in deflated form is used with regard toc telephone charges,

telegrams, telexes and exclusive circuits, for
telecommunications.



SO

(IWholesale, Retail Trade, Eating & Drinking Places
a.Wholesale, Retail Trade

Types of data indicating these activities are noted as
follows;

a) value of proceeds minus purchases
b) volume of proceeds
c) value of proceeds

However, the first and second types of data are not
available. Thus "value of proceeds" in deflated form is
adopted in these indexes.

In detail, the adopted data is the “"value of sales"
calculated by deflating the value of sales according to the
Current Survey of Commerce using commodity price indexes
(WPI or CPI) corresponding to these activities.

b.Eating & Drinking Places '

Owing to a lack of wonthly data on proceeds, data are
estimated based on "annual utilization charges in eating and
drinking places" and "fixed value of special local excise"
according to research on collected prefectural taxes, and

"expenditures for eating out" according to the Family Income
and Expenditure Survey.

(4)Finance, Insurance
a.Finance

Activities in Finance, even though thére are some
differences between govermment ipstitutions and private
institutions, are classified into fund raising activities
such as deposits, and fund operations such as loans.
Recently, service activities, such as exchange. bonds and
remittances, have been increasing, ]

In these indexes, the activities of Private Institutions
are expressed in terms of data for fund operations and
charges, and concretely as deflated “balance of 1loans™,
"holdings of securities", and “commissions received”. For
Government Institutions, activities are expressed as

"balance of loans". For Postal Savings they are expressed as "
balance of savings". '



b.Insurance
The 'main activities in the Insurance business are
original insurance services and fund operations. In these
indexes, the data adopted are "value of assets operations”
in deflated form for Life Insurance, and "net premiums of
principal contractors (including reserve premiums)" in
deflated form.for Non-life Insurance, which are the receipt
value of premiums.

(5)Real Estate

In the Japan Standard Industrial Classification the Real
Estate business is classified into five smaller activities
such as Ready-built Housing & Land Brokerage. Real Estate
Agents & Intermediaries, Real Estate Lessors, House & Room
Lessors and Real Estate Operations.

However, the statistical data on these activities is not
sufficient, making it difficult to adopt this
classifications. Thus the following activities and data are
adopted. \
a.Real Estate Agents & Intermediaries

"Area of Residential Land Sold"

"Number of Ready-built Housing Units Constructed"

"Number of Multistory Residential Building Sold"
bh.0ffice & Shop Lessors

"Gross Space of Rental Buildings Rented™
c.Residence Lessors

"Housing-rent in Private and Public Operations”

(excluding imputed rent and issued housings)

(6)Services .

There i1s such a wide variety of activities in the Services
business that it is difficult to provide a unified conception
to cover all the individual activities. In addition, basic
data is extremely scarce. In these indexes, an effort is made
to adopt the most suitable data from the exsisting data for

each activity, according to the above-mentioned selection
system. '



Generally speaking, data is adopted from the demand side
for personal services, from the receipts side for business
services, and from +the amount of works side for public
services.

{(7T)Public Administration

There is no available monthly data for this sector. For
this reason, guarterly "Government Final Consumption
Expenditures" in deflated form are adopted. These are one of
"The System of National Accounts" series by the Economic
Planning Agency. ‘



Table 2. Industrial Classification for Index Numbers

of Tertiery [ndustries” Activities

< Large Group >

Tertiary [ndustry

Electricity,Gas,
Heat & Water(G)
Supply

Transport %
Communication(H)

Wholesale, Retsil
Trade, Eating &
Drinking Places

(D

< Middle Group > < Individual Activity >

Electricity,Gas,
Heat & Water
Supply (GA) Electricity

Gas
(Heat Supply)

¥ater

Tranapor t{HA)
Railways Passenger Transport
Railways Freight Transport

Road Passenger Transport

Road Freight Transport

Marine Passenger Transport

Marine Freight Transport

Air Passenger Transpart

Air Freight Transport

¥arehousing

Travel Agency

Road Transport Facilities Services
Communication(HB)
: Postal Services

Domestic Telecommunication
International Telecommunication

¥holesale(IA)
General Merchandize
Textile Products
Chemical products
Minerals and Metals
Machinery and Equipment
Building Materials
Apparel, Apparel Accessories and notions
Fara, Livestock and Acquatic Products
Food and Beverage

Drugs and Toiletries

Furniture, Fixture and House Furnishings
Miscellaneous Wholesale Trade

Retail Trade(IB)
General Merchandize

Dry Goods, Apparel and Accessaries
Food and Beverage

#otor Yehicles Stores

Household Appliances Stores
Miscellianeous Retail Stores

<Weight>
10000.0

512.4

5lZ.4
384,
43.
1.
8d.

— i e

1108,
815.
118.

4.
167.
2N,

3.
101.

40.
9.
36,
16.
44,
292.

WO o O 00 O 0D G0 v D =] =1 & 2 0D

46.
35.
118.
1080.
118,
153.8
328.0
92.5
45.0
342.0




< Large Group >

Financing &
Insurance(J)

Real Estate(K)

Services(L)

< Middle Group >
Fating & Drinking
Places(IC)

Financing(JA)

Insurance trade(JB)

‘Real Estate Trade &

Brokers{KA)
Real Estate Lessors

(XB)

Services for
Person{L4)

Services for
Establishment(LB)

< [ndividusl Activity >

Eating & Drinking Places

Bank of Japan

Private Finsncial Institutions
Governaent Financial Institutions
Postal Savings

Securities Brokers & Dealers

Life-Insurance Companies
Ingurance Against loss

Real Estate Trade & Brokers

0¢fice, Store etc. Lessors
House Lessors

Hotels, Boading Houses, Other
Lodging Places

(Laundries)

{Barbershops)

{Beauty Parlors)

(Bathhouses)

(Photographic Studios)

{Funeral Services & Crematories)

Motion Pictures

(Theaters, Performances &
Theatrical Companies)

Bicycle Race, Horse Race & Other
Public Race

(Sports Facilities, Amusement
Facilities & Amusement Parks)

(Automobile Parking) ;

{Automobile Repare Services)

(Individual Instruction Places)

Goods Rental & Leasing
Automohile Rental

Radio & Television Broadcasting
Information Services
Advertising

(Building Maintenance Services)
(Professional Services)

{Guard Services)

<Keight>

425.1
42h.1

1012.6
738.8
56.1
522.0
6.6
41.9
112.2
273.8
203.8
70.2
§73.1

340.5
270.5
3365.6

851.1

119.8
84.1
29.7
50.6
13.1
28.6
15.8
17.8

16.6
60.0

258.6
13.8
118.5
44.5

827.6
183.1
12.8
5.1
192.3
8l.3
102.4
174.4
40.2

_3?_




< Large Croup > | < Niddle Group » < Individual Activity >

<Neight>

‘| Pablic Services 1686.9
{Medical & Other Health Services) 583.2
{Public Health) 22.7
{¥aste Management Services) 104.3
(Religion) ' 52.1
(School Educetional Services) 654.0
{Social Educational Services) 21.2
{Social [nsurance) 32.5
{Social Welfare) B4.1
(Research Institutes of Science & Art) 38.9

(Political, Business & Cultural
. Organizations) 113.9

Government(M) , 3 655.0 .
Government(MA) $55.0
Government 655.0
< Rearranged Groups >

Tertiary Industries (excluded Electricity, Gas, Heat Supply & Water 9487.8
Tertiary Industries {excluded Government) 5345.0
Passenger Transport 328.6
Freight Transport 390.0
Pholesale & Retail Trade 2248.0
Services for Person (For Living) 334.0
Services for Person (Culture & Amusement) 517.1
Public Services (Medical Services & Soeial Guarantee) 702.5
Public Services (Educational and Research Institute of Science & Art) T14.1
Public Services {Organizations & Others) 270.3
Service Industries Related to Production & Distribution 3101.3
Service Industries Related to Information & Comwunication £01.2
Service Industries Related to Leisure 489.4

(Note 1) Weights are based on the 1985 year Input-output Tables
(Note 2) Individual activities in { ) are not published.




Table

3.

Rearranged Groups

< Rearranged Group >

< Corresponding Activities =

[General]

Q Tertiary Industry
(excluded Electricity, Gas,
Heat & Water Supply)

O Tertiary [ndustry
(exeluded Government)

Excluded Electricity, Gas, Heat & Water Supply
fros the General of Tertiary Industry

Excluded Government from the General of Tertiary
[ndustry

[Conbination of Individual Activities

) Passenger Transport

© Freight Transport

O Fholesale & Retail Trade
QO Services for Person
{(for living)

O Services for Person
(Culture & Amusement)

O Public Services
(Medical Services, Social Guarantee)
QO Public Services
(Education, Research Institutes of
Science & Art)
O Public Services {Yarious
Organizations & Dthers)

in Middle Group]

Railway Passenger Transport, Road Passenger
Transport, Marine Passenger Transport, Air
Passenger Transpart

Railway Freight Transport, Road Freight Transport,
Marine Freight Transport, Aitr Freight Transport

¥holessle, Retail Trade

Laundries, Barbershops, Beauty Parlors,
Bathhouses, Photographic Studios, Funeral
Services & Crempatories, Automcbile Parking,
Automobile Repair Services

Hotels, Boading Hauses, Other lodging Places,
Motion Pictures, Theaters, Performances &
Theatrical Companies, Bicycle Race, Horse Race &
{ther Public Race, Sports Facilities, Anusement
Facilities & Amusewent Parks, Individual
Instruction Places

Medical & Other Health Services, Public Health,
Social Insurance, Social Welfare

School Educational Services, Sociat Educational
Services, Research Institutes of Science & Art

¥aste Management Services, Religion, Politieal,
Business & Cultural Organizations)

[Cross Conbinations of Individual Activities based on service functlon etc.]

O Service Industries Relative to
Production & Distribution

O Service Industries Relative to
Inforeation & communication

O Service [ndustries Relative to
Leisure

Electricity, Gas, Eailway Freight Transport,
Road Freight Transport, Marine Freight Transpart,
Air Freight Transport, Warehousing, Wholesale,
Retail Trade

Postal Services, Domestic Telecommunication,
International Telecommunicaticn, Information
Services, Advertising, Radio & Television
Broadcasting

Travel Agency, Hotels, Boading Houses, Other
Lodging Places, Motion Pictures, Thesters,
Performances & Thestrical Companies, Bicycle
Race, Horse Race & Other Public Race, Sports

Facilities, Amusement Facilities & amusement
Parks




Table 4. Special Groups

< Special Group > < Individual Activitiy = <Code> <Weight>
Activities for
Establishment

Rai!ways Freight Transport HAB 4.4

Road Freight Transport HAD 274.7

Marine Freight Transport HAF 101.1

Air Freight Transport HAH 9.8

Warehousing HAI 36.0

International Telecommunication HBC 7.6

Yholessle, General Merchandize TAA 82.2

» Textile Products 1AB 54.9

» Chemical products IAC 50.5

» Minerals and Metals 1AD 129.6°

M Machinery and Equipment lAE 237.3

n Building Naterials 1AF 76.8

v/ Apparel, Appatel Accessories and notions | 1 AG 105.4

» Farm, Livestock and Acquatic Products I AH 120.0

» Food and Beverage T1AI 118.1

» Drugs and Toiletries T1AJ 46.1

» Furniture, Fixture and House Furnishings [ [ AK '35.9

» Miscel laneous Kholesale Tradse IAL 116.0

Office, Store etc. Lessors KBA 340.5

Goods Rental & Leasing LBA 189.1

Information Services LBE 192.3

Advertising LBF 61.3

(Building Maintenance Services) LBG 102.4

(Professional Services) LBH 174.4

{Guard Services) LB1 40.2

< 25 activities » < tots]l > 2701.¢

Activities for Person
For Living

Reteil Trade, General Merchandize IBA 118.9

n Dry Goods, Apparel and Accessaries IBB 153.8

” Foed and Beverage IBC 328.0

] Motor Yehicles Stores IBD 82.5

3 Household Appliances Stores IBE 45.0

» Miscellaneous Retail Stores IBF 342.0

House Lessers KBB 270.5

(Laundries) LAB 64.1

(Barbershops) LAC 29.7

(Beauty Parlors) LAD 50.8

(Bathhouses) LAE 13.1

(Photographic Studios) LAF 24.8

(Funeral Services & Crematories) LAG 15.6

< 13 activitiea > < total = {1552.4)




< Special Group >

For Leisure

< Individual Activitiy =

Travel Agéncy

<Code> <Keight>

HA 18.8

Eating & Drinking Places I1CA 425.1

Hotels, Boading Houses, Other Lodging Places LAA 119.8

Motion Pictures LAH 17.8

(Theaters, Performances & Theatrical Companies) LAI 16.8

Bicycle Race, Horse Race & Other Public Race LAIJ 60.0

(Sports Facilities, Amusemwent Facilities & LAK 258.6

Awusexent Parks)

(Individual Instruction Places) LAN 44,5

< § activities > < total > 853.0

< 21 activities > < total > 2511.4
Common Activities
faor Establishment

& Person

Electricity GAA 384.1

Gas GAB 43.2

(Heat Supply) GAC 1.0

fater GAD 84.1

Railways Passenger Transport HAA 116.2

Road Passenger Transport HAC 187.7

Marine Passenger Transport HAE 3.9

Air Passenger Transport HAG 40.8

Road Transport Facilities Services HAK 44.0

Postal Services HBA 53.3

Domestic Telecommunication HBB 231.9

Bank of Japan JAA 56_1

Private Financial Institutions JAB 522.0

Government Financial Institutions JAC 6.8

Postel Savings JAD 41.9

Securities Brokers & Dealers JAE 112.2

Life-Insurance Companies JBA 203.6

Insurence Against Loss JBB 70.2

Real Estate Trade & Brokers KAA 62.1

(Automoble Parking) LAL 13.8

(Automobile Repare Services) LAM 118.5

Automobile Rental LLBB 12.8

Radio & Television Broadcasting LBC §5.1

< 23 activities » < total » 2445.1




< Special Group>

Publie Activities

<Individual Activitiy>

<Cade> <Welght>

(Medical & Other Health Services) LCA 583.2
(Public Health) LLCB 22.7
(Yaste Nanagewent Services) LCC 104.3
(Religion) LCD 52.1
(School Educational Services) WCE 654.0
(Social Educational Services) LCF 21.2
(Social [nsurance) LCG 32.5
(Social Welfare) LCH 64,1
(Research Institutes of Science & Art) LCI 38.9
(Political, Business & Cultural Organizations) LCJ 113.9
{jovernment MAA §55.0
< 11 activities > < total > 2431.9
< B0 mctivities > < grand fotal > 10000.0

Note;, Activities in ( )} are not published.




Table BH.

Data Adopted for [ndex Numbers of
Tertiary Industries’ Activities

< Activities >

< Annual Dats >

< Monthly Data >

<Deflator>

<Electricity,Gas,.lleat & Water Supply>

Electricity

Gas

(Heat Supply)

- Water

<Transport>
Railways Passenger
Transport

Railways Freight
Transport-

Road Passenger
Transport

Road Freight
Transport

Marine Passenger
Transport

Nonthly Report on Electric
Power Statistics(MITI)
(DTotal Electric Power

Quantity Generated

Monthly Report on Gas

CUtitity Industry

Statistics (MITI)
(DCas Production Quantity
{Including Purchase)

MITI Data
{DHest Quantity Sold

Yearbook on Local Public
Enterprise {Kinistry of
Home Affairs)

(DFater Suply

®@FWater for Industrial Use
@Drainsge

Index of Transport
(Rinistry of Transport)
{DReilway {Passenger)

Index of Transport
(DRailway (Freight)

Index of Transport
@Automobile (Passenger)

Index of Transport
@Automobile (Freight)

Index ot Transport

(DPagsenger Ship

@Ifnternational Marine
Transport {Pesssenger)

(sane as annuel data)

(same as annual data)

(same as annual data)
{Supplementary
Estimation)

Family lIncome &
Expenditure Survey -
(DFater Charge

(Note 1)
(Management & Co-
ordination Agency)

Yearbook on Publie

Enterpr ise
@¥ater for

Industrial Use

(same as annual data)

(same as annuel data)

(same as annual data)
{same as annual data)

(same as spnual data)

CPi(¥Water
Charge)




< Activities >

< Annual Data »

< Monthly Data >

<Deflator>

Narine Freight
Transport

Air Passzenger
Transport

Air Freight Transport

Karehousing

Travel Agency

Road Trensport
Facilities Services

<Communication>
Postal Services

Nomestic
Telecommunication

Index of Transport

(DDomestic Marine Transport
{Freight) '

@International Marine
Transport (Freight)

Index of Transport

(DDomestic Marine Transport
(Passenger)

@International Marine
Transport (Passenger)

Index of Transport

(DDomestic Air Transpart
(Freight)

@lInternational Air
Transport (Freight)

Quarterly Report on Ware-
housing Statistics
(Ministry of Transport)

Preliminary Report on
Trave! Dealings by Mein
35 Companies
{Ministry of Transport)
Dlomestic
@Abroad
@Foreigners

Data by Japan Road Publie
Corporation etc,

Monthly Report on Transport
Economy (Ministry of
Transport)

Posts & Telecommunications

Policy Statistics {(Ministry
of Posts & Telecommunication
@Domestic Postal Matter
{Usual)
@ »# (New Year Greetings)
@ » (Parcel)
@ » (International)
Ministry of Posts &

Telecommunication Data

{DDomestic Telephone Revenue

@Domestic Telegram Revenue

@Domestic Exclusive Line
Service Revenue

(sa;e as annual data)

(same as annual data)

{same a5 annual data)

{same a5 annual data)

{same a5 annual data)

(same as annual data)

(sane 85 annual data)

(Note 2)

(Note 3)




< Activities > " < Annual Data > < Monthly Data > <leflator>
International Ministry of Posts & {same as annual data) (Note 3)
Telecommunication Telecommunication Data
@International Telephone
Revenue
@ International Telegram
Revenue
@lInternational Telex
Revenue
@Internationa! Exclusive
Line Service Revenue
<Whelesale>
General Merchandize Current Statistics of {same as annual data) (Note 4)
Commerce (MITI)
(MCeneral Merchandize
Sales Yalue
Textile Products (do.) (do.) (do.)
®Textile Products
Chemical products (do.) {do.) (do.)
OChemical products
Minerals and Hetals (do.) (do.) (do.)
(MMinerals and Metals
Machinery and (do.) (do.) {do.)
Equipment {DMachinery and Equipment
Building Materials {da.) (do.) (do.)
(DBuilding Materials
Apparel, Apparel {do.) (do.) (do.)
Accessories and Apparel, Apparel
Notions Accessories and notions
Farm, Livestock and {do.) {do.) (do.)
Acquatic Products (DFare, Livestock and
Acquatic Products
Food and Beverage (do.) {do.? (do.)
DFood and Beverage
Drugs and Toiletries (do.) {do.) {do.)
@Prugs and Toiletries
Furniture, Fixture and | (do.) (do.) (do.)
House Furnishings (@Furniture, Fixture and
House Furnishings
Niscellaneous (do.) (do.) (do.)
¥holesale Trade (DKiscellaneous Rholesale '
Trade
<Retail Trade>
General Merchandize Current Statistics of (seme as apnuel data) {Note B)
Commerce
(DCeneral Merchendize
Ory Goads, Apparel {da.) {do.) {do.)
and Accessories DDry Goods, Apparel and
Accessories
Food and Beverage {do.)DFoed and Beverage {do.) (do.)




< hotivities >

< Annual Data >

< Monthly Data >

<Beflator>

Motor Yehicles Stores
Household Appliances
Stores

Miscel laneous Retail
Stores

Current Statistics of
Commerce

(DMotor Yehicles Stores

(do.)

{DHousehold Appliances
Stores

(da.)

OMiscel lanecus Retail
Stores

<Eating & Drinking Places>

Eating & Drinking
Places

<Financing>
Bank of Japan

Private Financial
Institutions

Government Financial
Institutions

Postal Savings

Securities Brokers &
Dealers

<Insurance trade>
Life~Insurance
Companies

Prefectural Tax Survey
(Ministry of Home Affairs)
Family Incose & Expenditure
Survey (ManageEent &
Coordination Agency)

Economic Statistics Monthly
{Bank of Japan)
@Bank of Japan Notes,
Average Outstanding

Economic Statistics Monthly
{Dloans & Discounts
®Securities

Financial Statements

Analysis of Al! Banks

Economic Statistics Monthly
DLoans & Discounts

Post & Telecommunications
Policy Statistics
(DPostal Sevings

Qutstanding

Ninistry of Finance Data
DSecurity Companies
Revenue

Life-Insurance Associatian
Data
(DO0perating funds
(Life~Insurance
Companies)

Post & Telecommunications
Policy Statistics
@0perating funds

(Postal Life Insurance)

(salelgs.annual data)

{do.)

{do.)

(same 28 annual data)

(do.)

{do.)

(do.)

(do.)

(do.)

(same as annual data)

(de.)

{Note 5)
(do.)-

(do.)

CPl (Eat-
ing out)
{do.)

(Note 3)

(do.)

(do.)

{do.)

{do.)

(do.)

(do.) .




< hotivities >

< Annual Data »

< Monthly Date >

<Detlator>

Insurance Against Loss

<Real Eatate Trade & Bro

Real Estate Trade &
Brokers

Rea]l Estate Lessors
(0ffice, Store eic.
lessors)

(House Lessors)

<Services for Person>

Hotels, Boading
Houses, Other
Lodging Places

- (Laundries)

(Barbershops)

{Beauty Parlors)

(Bathhouses)

Japan [nsurance Against
Loss Association’s Data
(Insurance Premium)

kers>
Supply of House & Housing
Lot
(Rea] Estate Assosiation)
Luxury Flats Market Trend
(Real Estate Economy
Institute)

Building Survey {Japan
Building Assosietion)

Family Income & Expenditure
Survey (Management &
Coordination Agency)
(DPrivate House Rent
@Public House Rent

Business Report on Hygienic
Aduinistration (Ministry
of Health & Welfare).
@Total Number of Hotel

Rooms
Japan Hotel Assosiation’s
Data
@Rattio of Room Used
Other Data

Busine=zs Report on Hygienic
Adwinistration
ONumber of Laundry

Establ ishments

Business Keport on Hygienic
Adwinistration
(ONumber of Barbershop
Establ ishments

Business Report on Hygienic
Administration

ONumber of Beauty Parlors

Business Report on Hygienic
Adwinistration
(ONumber of Bathhouses

(same as annual data)

(same as annual data)

Metropolitan & Xinki
Area Luxury Flats
Market Trend

(same as annual data)
(Supplementary
Estimation)

(same as annual data)

(seme as annual data)
(Supplementary
Estimation)

{sexe as annual data)

Family Income &
Expenditure Suevey
(DLaundry Charze

Family Income &

Expenditure Suevey
@ONugber of Times

Family Income &
Expenditure Suevey
(ONumber of Times

Faxily Incoxe &
Expenditure Suevey
{DNumber of
Bathing Times

(Note 3)

CPI
(House
Rent)

CP1
(Laundry
Charge)




< Aetivities > < Annual Date > < Honthly Data > <Deflatar>
{Photographic Studios) |Family Income & (same as annual data) |CPI(Photo
Expenditure Suevey Printing)
DDeveloping & Printing
Charge
(Funeral Services & Current Statistics of {same as annus! data)
Crematories) Population (Ministry of
Health & Welfare)
{ONumber of Dead Persons
Notion Pictures Japan Kotion Picture ¥ Kogyo® News (Note 2)
Industry Statistics Agency's Data
®Motion Picture Supply (DMotion Picture
Revenue Supply Revenue
@Number of Persons @Number of Persons
Admitted Aduitted
Dther Data
(Theaters, Performances | " Central” Baseball League (same as annual data)
& Theatrical Companies) Data
(DNumber of Persons
Adaitted
Japan Sumo Wrestling {same a5 annual data)
Association’s Data
@Number of Persons Family Income & (Note 6)
Admitted Expenditure
YEarbook of Play Survey {(Admission
@Nuaber of Presented Fees for Plays)
Plays Dther Data
Other Data
Bicycle Race, Horse Japan Ceatral Horse Race (same as annual data) | (Note 6)
Race & Other Public Association’s Data
Race @value of Sales
Japan Keirin Associmtion’s
Data
@Value of Sales
Other Data
{Sports Facilities, Prefectual Tax Survey (same as annual data) | CPI
Anusement Facilities (Ministry of Home Affairs) (Colting
& Awusement Parks) @Tax of Playing Golf Fees
Japan Amusement Park ete,)

Association's Dats
@Number of Persons Adwitte
Family Income & Expenditure
Survey

._48_.




< Activities >

< Annual Data >

< Monthly Dats »

<Deflator>

(Automobile Parking)

{Automobile Repare
Services)

(Individual Instruetion
Places)

<Services for Establishm
Goods Rental & Leasing

Automobile Rental

Radio & Television
Broadeast ing

Information Services

Annual Report on Automobile
Parking Place (Ministry
of Construction)

{DNumber of Automobile
Parking Available

Report on Autamobile Repare
Services Survey (Ministry
of Transport)

@Value of Seles

Family Income & Expenditure
Survey
@D Tutorial Fees etc.

ent>

Survey of Selected Service
[ndustries (MITI)
@Y¥alue of Sales
(Lease & Rental)

Annual Report on Land
Transport Statistics
{(Ministry of Transport)
(DNunber of Rental

Automohile
ONunber of Lease
Automobile

NHK(Japan Broadcesting
Association)’s Data
(DONumber of Contracts

Yearbook on Private
Broadessting (Private
Broadcasting League)

@Business Revenue
Other Data

Survey of Selected Service
Industries (MITI)

DValue of Sales
{Informetion Services)

Xonthly Report
on Number of
Automobile Retained
(Ministry of
Transport)
DNuaber of Auto-
mobile Retained

Family Income &
Expenditure Survey
DAutomobile Mainte

nance & Repares Fees

(same 83 annusal data)

Current Survey of
Selected Service
Industries(MITI)

{DValue of Contracts
{Lease)

@vValue of Sales
{Rental)

Rental Automobile
Associstion’s deta
(DNugber of Rentsl

Automabile
Holding by Kain
6 Companies

(same as annuel data)
(OKumber of Contracts

Advertising &
Economy (Advertising
Economy Institute)
®Sales Value of Main
10 Ad Companies
Other Data

Current Survey of
Selected Service
Industries(MITI)

@Value of Sales
(Infarsation
Services)

CPI
(Note T)

CP]

(Tutorial
_Fees
ete.)

{Note 2)

{Note 3)

{Note 2)




‘< Activities >

< Annual Data >

< Monthly Data >

<Beflator>

Advertising

(Building Maintenance
Services)

(Professional Services)
{Guard Services)

<Public Services>

(Medical & Dther Heslth
Services)

(Public Realth)

(Vaste Management
Services)

(Religion)

{Schoo! Educational
Services)

(Social Educationsl
Services)

Survey of Selected Service
Industries (NITI)

@Value of Sales
(Advertising)

Building Maintenance
Association’s Data

Statistics Yearbook
(Tax Administration Agency)
DFee of Lawyer etc.

Police Adwinistration Agency
(DNumber of Cuard
Servicemen

Nedical Facilities Survey
% Hospital Report
(Ministry of Health &
Welfare)
{@Number of Patients

Public Health Center
Operating Report
(Ministry of Health &

Welfare)

Survey of Waste Management
Services (Ministry of
Health & Welfare)

Other Data

Yearbaok on Religion
{Culture Administration
Agency)

Basi¢ Survey of School
(Ministry of Education)
{ONumber of Students etc,

Survey of Publie Facilities
(Ninistry of Home Affairs)
ONumber of Staffs
@Nunber of Facilities
@Nunber of Libraries

Family Income & Expenditure

Survey
@Adeission fees of
cultural Facility

Current Survey of
Selected Service
Industries(MITI)

@VYalue of Sales
(Advertising)

(same as anpual data)

Laebaor Farce Survey
(Kanagement & Co-
ordination Agency)

(same as annual data)

(same as annua) datg)

(same as annual data)
{Supplexentary
Estimation)

Family Income &
Expenditure Survey
®Cleaning Fees

Family Income %
Expenditure Survey

(same as snnual data)
(Supplementary
Estimatlon?}

(same a5 annual data)

{Supplementary
Estimation)

(same as enneal data)

(Note 2)

(Note 2)

(Note 6)

Crl
(Cleaning
Fees)

(Note 6)

(Note B)




< Activities > < Annual Data > < Monthiy Data > <Deflator>
{Secial Insurance) Yearbook on Social Guarantee | (same as snnual dats)
Statistics (Prime {Supplementary
Minister's Office) Estimation)
ONumber of Persons
Insurance Applyed
(Socie]l Welfare) Survey of Social Velfare (same as annusl data)
Facilities (Ministry of (Supplementary
Health & Welfare) Estimation)
MNumber of Persons in
the Facilities
{Research Institutes of | Survey Report on Study of {same ag annua] data) (Note 2)
Science & Art) Science & Technology (Suppiementary
{¥anagement & Co- Estimation)
ordination Agency)
(DExpenditure of Study
for inside Use
(Political, Business & | Survey of Private Non- (same as annual data) (Note 2)

Cultural
Organizatiens)

<CGovernment>
Government

profit-making

Orgenizations

(Economic Planning Agency)
. MExpenditure by Non-

profit-Organizations

Annual Report on Natianal
hccounts (Economic
Pianning Agency)

DGovernwent Final
Consumption Expenditure
{Real Yalue)

(Supplenentary
Estimation)

Quarter ly National Income
Statistics, Preliminary

Report (Economic
Planning gency)
(DGovernment Final

Consumption
Expenditure
(Real Yalue)

Note 1. In this table, the data of "Family Income & Expenditure Survey", are multiplied hy
the nusber of all households,

Note 2, Weighted Average Index of WPI(Domestic, General) and CPI(General

House Rent)

excluded leputed

Note 3. Annual Report on National Accounts (Economic Plenning Agency), GNE Private Demand

Deflator
Note 4.
Note 5.
Note 6.
Note 7.
Naote 8.

Veighted Average Index of WP] Commodities Corresponded
¥eighted Average Index of CPI Commodities Corresponded
CP1 General{Excluding Imputed House Rent)
Automohile Maintenance & Repares Fees etc.
Activities in ( )are not published.



APPENDTIX

GUIDE TO

RESEARCH AND STATISTICS

DEPARTMENT



I Structure

The Research and Statistics Department (RSD) of MITI conductis
statistical éurveys on commerce, mining, manufacturing and
services.

The department is composed of four divisions, four
statistics and research offices, and six offices under the
Administration Division. BAbout 340 staff members work 1in the
department.

The organization chart of MITI is as Follows:

MI T 1-—— Minister’s —— Administration Division

Secretariat — Administrative Affairs Office

— Research and Statistics Planning Dffice

—— Statistics Data Processing DEfice

— Service Industries Statistics and Research Office

— Enterprise Statistics and Research Office

— Data Information Office

Research and —— Conmercial Statistics Division
Statistics L Industrial Statistics Division
Bepartment —— Statistics Analysis Divisian

(R&8 — Iron and Steel, and Chemical Industries

Statistics and Fesearch Office
—— Machinery Statistics and Research Office
—— Textiles and General ¥erchandise

Statistics and Research Office

—— Natural Resources and fnergy

Statistics and Research Office
——— Tnternational Trade Palicy Bureau

—— TInternational Trade Administration Burean

— Tndustrial Policy Burean

—— Industrial Location and Environmental Protection Bureau
—— Basic Industries Bureau

t—— Machinery and Information Industries Bureau

'—- Consumer Goods Industries Burean
— Agency of Natural Resaurces and Fnergy
— Patent (ffice

— Small and Medium Enterprise Agency

— Agency of Industrial Science and Technology



I Execution of Statistical Surveys
l.Maln Statistical Surveys Conducted

The Research and Statistics Department conducts wvarious
statistical surveys and analyses the results of the SUTVeys.

Main statistical surveys conducted are as follows:

(l)Census of Manufacturing

Conducted annually, this survey is It COVers all
manufacturing establishments (about 800,000) in a YEAr énding
with 0, 3, 5 or 8. In other years, establishments with less
than three employees are excluded, using the cut-off method.

(2)Census of Commerce

Conducted every three years, this survey separates the
wholesale and retail trade from eating and drinking
‘establishments. The former were surveyed in 1991 and the latter
in 1992 (total: 3 million establishments).

(3)Current Praduction Statistics Survey

Conducted monthly, this survey mainly covers quantity, and
sometimes value, of production, shipments, inventories, etc.,
related to about 3,000 commodities belonging to mining and

manufacturing. As in the Census of Manufacturing, respondents
are individual establishments.

(4)Bagic Survey of Enterprise Activities

Started this year, this survey will be conducted every three
Years. About 35,000 enterprises belonging to mining,
manufacturing and commerce are surveyed.

(5)0ther Statistical Surveys
Annual Surveys
* Structural Survey of 011 Consumption
* Survey of Selected Service Industries

* Survey of Mining Trends in Japan



Monthly Surveys

* Current Survey of Commerce

* Current Surveys of Supply and Demand
(8 surveys, including distribution surveys, classified by
industry such as textile, petroleum, paper, etc.)

* Current Survey of 011 Consumption

* Current Survey of Selected Service Industries

2.Process of Complling Statistical Surveys
(1)Collection of Questionnaire
Several kinds of collection routes are utilized for each

survey.

(By wail)

Regional Bureaus of HITI
MITI J* Enumerators — Respondents

Prefectural Governments — (City/Town/¥illage) (Establ ishments)

(Enterprises)

(By mail)

(2)Examination and Compilation

v{é}lanual Examination .
Receipt—T—;}Arrangcment—- : :}"-;}Compi]ﬂtion —~;}Editing———E}Tahulation

——;}Computer Exanination by Computer of Statistics

{(3)Publication

Surveys are compiled 1in separate provisional -and final
reports. Generally, the former 1s complled using round flgures
covering major matters, while the latter covers all matters in

the survey. The reports are published in booklet or book farm.
Most are avallable on computer magnetic tapes.



3.Legal Background

.In Japan, s8tatistical surveys are carried out under two
laws, that is, +the Statistics. Law and Statistical Reports
Coordination Law. Statistical surveys carried out under the
former law are called "designated statistical surveys"” and
those under the latter law, “approved statistical surveys".

{1) Designated Statistical Surveys :

The Statistics Law was put into effect in 1947 as the basic
law governing statistics. This law aims at ensuring the
truthfulness of statistics, eliminating the duplication of
statistical Surveys  and promotihg the consolidation,
development and improvement of effective statistical systems.

This law defines the designated statistical surveys by the
Director-General of the Management and Coordination Agency
(HCA} as important statistical surveys for obtaining principal
information in the country and making fundamental policy plans.

As of 1992, the number of designated statistical SuUrveys
stands at 118, of which MITI conducts 20 including doint
surveys with other governmental hodies.

(2) Approved Statistical Surveys

The Statistical Reports Coordination Law was put. into effect
In 1952. The purpose of this law is to reduce the burden oan
Tespondents in complying with requests for statistical reports
and to streamline administration.

Approved statistical surveys are defined in this law and
stipnlated to be approved and coordinated by the MCa
Director-General in advance of the collection of data.

MITI conducts about 100 approved statistical surveys,
including over 20 conducted by RSD.



I Compilation of Analytical Tools

RSD conducts various statistical surveys and also carries out
statistical analysis. The results of surveys are processed and
the following analytical tools are complled by RSD.

l1.Compilation of Index Numbers
{1} Index Numbers on Mining and Manufacturing
The following Index numbers concerning Mining and
Manufacturing are compiled monthly by RSD. | '
* Tpndexes of Industrial Production (Value added weight)
* Indexes of Industrial Production (Gross output weight)
* Indexes of Producers' Shipments
* Indexes of Producers' Inventory of Finished Goads
* Tndexes of Producers' Inventory Ratlo to Shipments
Indexes of Operating Rate
* Indexes of Production Capacity
* Indexes of Raw Materials Consumption
* Indexes ©of Raw Materials Inventory
* Indexes of Raw Materials Inventory Ratio to Consumption
Indexes of Dealers’ Inventory

These index  numbers are calculated as base-weighted
arithmetic averages, starting from individual series of
relatives based on guantities which indicate respective

activities in Minlng and Manufacturing. The base year is 1985
and the weight base is 1985,

The individual series are mainly derived froem the "Current
Production Statistics Survey", which gives detailed monthly
data concerning production, shipments, inventory, raw materlals
consumption and others. Weight data, the majority of which is
calculated for Manufacturing, 1is mainly obtained from the
"Census of Manufacturing"™.



(2) Index Numbers of Production Forecast

RSD prepares forecasts on short-term production trends in
the Manufacturing sector. These are presented in the form of
indexes showing the amounts of the previous month and those of
the current and following manths. The calculation method for
the 1Indexes of Industrial Production is applied to these
indexes, using 1985 as base Year and base-weighted arithmetic
averages. To obtain individual series af these 1indexes, the
"Survey of Production Forecast in Manufacturing” is carried out
manthly. '

(3) Index Numbers of Tertiary Industry's Activities

These 1indexes indicate the activities of the following
industries in the Japan Standard Industrial Classification.

* Electricity, Gas, Heat and Water Supply

* Wholesalae, Retail Trade, Eating and Drinking Places

* Finance, Insurance

* Real Estate

* Services

* Public Administration .

The calculation method is similar to that for the Indexes of
Industrial Production: 1985 as base year and base-weighted
arithmetic averages. The Individual series are derived from
various existing surveys and administrative data.

(4) Index Numbers of Commerce

These indexes cover Wholesale and Retall Trade, and indlcate
Sales movements in Wholesale and Retall trade excluding Eating
and Drinking Places. Aas they are wvalue indexes, it is not
necessary to adopt a weightéd average system. Data is derived
from the results of the "Current Survey of Commerce". These
indexes are published independently, and included in the
Wholesale and Retail Trade section in the Indexe Numbers of
Tertiary Industry's Activities.



2.Compllation of Input-Output Tables

The Input-OQutput Table (I-0 table: Interindustry
Transactions Table) indicates the flow of goods and services in
transactions between industries, and is a useful +tool for
analyzing industrilal structure and making a forecast of each
industry.

The following types of I-0 tables are compiled by RSD.

(1} National Input-Qutput Table

Compiled every five. years, with the 1980 table as the
latest, thils table is a joint effort of 11 concerned ministries
and agencies. RSD occuples an important posltion in +the
compilation of this table, as a wide range of administrative
industries comes under the Jjurisdiction of MITI, e.g. mining,

manufacturing, commerce and principal services.

(2) Regional Input-Ouiput Tables and Interreqgional
Input-Output Table

Applying the same method used for the nhational I-0 table,
RSD compiles two types of I-O tables for the regions of Japén.

MITI has the eight regional bureaus, excluding the Okinawa
General Bureau, which prepare regional I-0O tables for each
region in the same year that the national I-0 table is being
compiled. These regional I-0 tables, together with the Okinawa
regional I-0 table prepared by the Okinawa prefectural
government, are compiled inté the Interregiconal I-0 table.

f

(3) Up-to—-date National Input Qutput Table _ .

An up-to-date national I-O table is compiled annually in
order to supplement the national I-0O table which is released

only every five years. This table is compiled i1in the same
manner as the abhove-mentioned regional I-0 table.



(4) International Input Output. Table

This table was originally intended by MITI as a means of
analyzing the structural relation of Japan and other countries.
The "Japan-United States Table" and “Japan-Europe Table" have
already been completed. Adding the "Japan-Asla Table®™ compiled
by the Institute of Developing Economies to these tables, +the

"International I-O0 Table" will be completed in the spring of
1993,

IV International Statistical Cooperation

In light of Japan's economic activities, the significance of
international cooperation in the statistical field has been

increasing. Hence, RSD promotes international coogetation as
follows:

l.International Exchange of Statistical Information

RSD periodically provides international organizations, such
as the United Natlons or OECD, with warious kinds of
statistical information, including the 1Index Numbers of
Industrial Production. Besildes providing information, RSD plays
an active role in the exchange of statistical data through
participation in international statistical projects such as the
International Comparison Program (ICR).

RSD exchanges publications with foreign governments and
International organizations, and receives more than 100
statistical publications a year from these bodies. RSD also
respondé Lo wvarilous inquiries concerning MITI's statistical
surveys, including the results of statistical analysis, from
companies and universitles overseas.



2 _Dispatch of Statistical Experts to Foreign Governments

RSD has been sending statistical experts to foreign
governménts. A manufacturing census 1s currently belng executed
in the Sultanate of Oman under the leadership of RSD staff.
Long—-term personnel dispatched by MITI, assisted by a number of
short-term personnel, are working on computer systems and
statistical analysis in both the Ministry of Trade and the
Ministry of Industry of Indonesia. RSD has dispatched persconnel
to several developling countries to provide instructicn on how

to conduct, process and analyze statistical surveys, and on how
to operate computer systems.

3.Dhispatch of MITI Overseas Statistics Research Mission

RSD organizes the MITI Overseés Statistlics Research Mission
to several countries every year 1n order to conduct research an
foreign statistical systems and promote international
statistlical cooperation. About 30 countries and over §0
organlizations have been visited. WVarious aspects of foreign
statistical systems and methods of processing and analyzing
statistical data are surveyed. The Mission visited France,
Hungary, Germany, Austria, Poland and Czechoslovakia in 1991,
and China, Thailand, Indénesia and Australia in 1992, .



